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ADOBE’S COMMITMENT

A

Adobe

“Al is a revolutionary technology that has the potential to make an enormous impact b e

. - . . . obe’s Commitment to Al Ethics
on society. At Adobe, we are committed to ensuring that Al is developed responsibly, st et
to serve our creators while respecting our customers.” | =

ed in Adobe's products

il enhee ma

Dana Rao
Executive Vice President, General Counsel and Corporate Secretary

https://www.adobe.com/about-adobe/aiethics.html
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Content
Authenticity
Initiative

The Content Authenticity Initiative is a group working together
to fight misinformation and add a layer of verifiable trust to all
types of digital content
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MEMBERS
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CONTENT AUTHENTICITY INITIATIVE
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Initiative Protecting Trusted Media and Authenticity

The Content Authenticity Initiative is a group

kine together to fight misinf ti q Project Origin, founded in 2019 by Coalition for Content Provenance
working toge er. F) 'eht misinformation an BBC, CBC Radio Canada, Microsoft and and Authenticity (C2PA) is a Joint
add a layer of verifiable trust to all types of . . .
digital the New York Times Development Foundation project
Igital content that brings together the efforts of
Misinformation has become topical. the Content Authenticity-Initiative

Founded in late 2019 by Adobe in

CAl d Project Origin.
collaboration with the New York Times and e o sl

As news and information leaders, we

Wiz have an obligation to put in place The C2PA binds the efforts of these
Content i . defensive measures to protect the two groups and focuses exclusively
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OPEN SOURCE JAVASCRIPT SDK - VERIFY TOOL

CAl Trusted Content CAl Verify web page

H Find possible matches

Content Credentials w

m Sunset jpg
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PRODUCED WITH

B ~dobe Photoshop 2332
Centent Credentials (Beta)

TS AND ACTIVITY

£ Combined assets
Comgpasited 2 or mare

2] Imported assets
‘Added images, videos, et

[&] Size and position adjustments

@ @Pia Blumenthal | |
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View more
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ADOBE TOOLS

I'J Adobe Firefly (Beta) Home Gallery Favorites About  FAQ €8 Join the Discord a Q

i [ Adobestock Foo  Hustzioni  vemodall  Video  Audio  Mode e ®

Dai libero sfogo alla tua creativita con immagini,
video e foto Stock e altro ancora

Unlock your imagination with Adobe Firefly

Whét"}uil__l & make today___?

close-up of sci fi sui|

Try these out
Raccolte di risorse selezionate cpesiment with the latestin ive A1 and let us know what you think.

Esplora le pib incredibili e variegate collezioni delle nostre risorse stock ad alta risoluzione ed esenti da royalty

Denim ]adcetl

@)

Text effects

Text to image Generative fill

S e . ST pmrmmbespa o (@YY | raecememeoncon CERD o~
Adobe Stock & Béhance Adobe Firefly (GenAl commercial safe)

'\‘ Adobe - @ 2023 Adobg. All rights resérved. Adobe Confidential.




]

o ° Web3
CONTENT AUTHENTICITY INITIATIVE
USE CASES — PIXELSTREAM

Manifest Actions Assertion
C2PATool

Input Images

Source Image Parent Image

Generate C2PA Encoded Image

https://c2patool.pixelstream.com
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USE CASES — 78 DAYS PROJECT

11.4.2020

Content producer

INSTRUCTIONS , rli
 rommARKmvG wattops ¢ Starling Labs

Photoshop B

. COMFLLTELY Fi.

Edits and activity

Creating a Photographic Archive of Trust

[9¢" ]

A Starling Lab Case Study

H Impaort

1. How can we securely capture digital photos?
2. How can we store them securely?

3. How do we verify the accuracy of their content?
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USE CASES — SMARTFRAME

PRODUCED BY
PRODUCED WITH

EDITS AND ACTIVITY

EMBED THIS IMAGE

SIGNED ON
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the Dincken ™ -aptured by David Yarrow an a CAl-enabled device and displayed

3 red by SmartFramae
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